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As the world gets smaller and the instant communications revolution continues, one relatively unnoticed casualty is the design 

individuality of offices around the world.

There was a time when you could walk into an office, and the furniture would tell you whether you were in Paris, Frankfurt, New York, 

Milan, Moscow, or London. The colors, shapes, materials, construction, and overall image of the furniture and furnishings were all very 

local, almost parochial.

Who could fail to be struck by the muddy oranges and greens of a French office? Or the inevitable mahogany or teak, real-wood 

veneers used throughout UK workplaces? The panels, work surfaces, and storage units that made up U.S. cubicles were rarely seen 

outside North America. And the massive, dark-wood desks and cabinets in Central European overwhelmed visitors and staff alike, just 

as they were intended to.

A desk from Strafor, the French company that Steelcase acquired in two stages; it 

eventually became the basis of Steelcase in Europe.

What do we see today?

A blandness, born of internationality, which results in manufacturers’ products looking like the lowest common denominator.
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JOHN SACKS

John Sacks is the managing partner of JSA Consultancy Services. For more information, contact him by email at 

john.sacks@jsacs.com
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Despite the possible 

onset of a universal 

and somewhat bland 

style of workplace, 

many successful 

companies such as 

Cisco, Microsoft, Nike, and Virgin Atlantic 

demonstrate that expressing their unique 

cultures in their workplace, is a key 

component in…
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Peter Miscovich to Speak 
on ‘The New Normal’

These innovative workplace solutions must 

be resilient on all levels to address the 

urban, communal, organizational, and 

individual challenges of “The New Normal” 

for the foreseeable future….
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mono Designs for a 
Culture of Innovation

At mono, we believe that true innovation 

starts with transparency, simplicity, and 

collaboration. This belief guided the design 

of our new office – the third since our 

company’s founding in 2004 – which helps 

people understand the mono brand….
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